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END CONSCRIPTION CAMPAIGN,, DURBAN

EBQJEQI PROPOSAL:: A N H z WAR JOYS CAMPAIGN^ December 1986

1- Introduction

1.1. At this ijtage, this is not. a national campaign. However, other 
regions are interested. We will send examples of our media to 
them, which may inspire them to pick up on it..

1. . Thi.-̂  campaign follows the same formula as our very successful 
Yellow Ribbon Campaign. The "formula" for that campaign was- a 
spcific focus, broad appeal, a specific timetable, well designed 
media, people easily involved in the action part, of it..

1.3. The reason we are approaching Diakgnia for financial "assistance
is that ECC funds are very low at. present. We do have some funds
but not. enough for the full costs of the current campaign.
Regional ECCs financial needs are met. from a national ECC
account. Fundraising for the whole of ECC is done once a year
However, because national funds are low, regions have been asked
to fundraise locally for specific campaigns. Money will only be
coming into the ECC national account again at. the end of February 
1987. " '

1.4. The full cost, of the Campaign is R989,00. Of this amount, we 
expect to recoup R630.00. Thus, we request R359,00 from the 
Diakgnia fund (see point 7).

-- Wbii 3Q Anti-War Ig^s Campaign lAWI Campaign}.?

2.1. In our opinion, it is not. enough to only address war itself: the 
mentality wahich per mits war must, also be addressed. We believe 
that, playing with war toys assists in the development of a 
mi.lit.ar i t  mentality, and so in the acceptance and perpetuation 
of war.

2.2. We think a campaign of this nature will capture the public’s 
interest. Already, two newspaper articles on the campaign have 
been published (see Appendix A).

Aims and gbjectives gf the AWI Camgaign

3.1. Although stockists of war toys will be approached, the Campaign 
i'-' primarily directed at members of the public who intend 
purchasing war toys as Christmas presents for children. 
Attempting to intervene at the level of the manufacturers and 
stockists of war toys is a longer,* harder, campaign, which we do 
not have time, energy or money for this time round.

3.2. The broad aim of the Campaign is t.o raise consciousness. We hope 
to make people aware of the connections between playing with war 
toys arid preperatiori for war.

3.3. We also hope people will realise the inconsistency of 
celebrating the birth of the Prince of Peace by giving war toys 
as gifts.

3.4. Practical objectives for the Campaign are:
3-4-1- A drop in the volume of war toys pruchased over this 

Christmas period; and



3.4.2. For shops to lessen their war toys advertising and the 
prominence of their war toy displays.

We will not be able effectively measure the first objective. We 
should be able to notice the difference regarding the second.

4. Who else is inyloved?

ECC has taken the initiative in this Campaign, but we are gathering support 
from many organisations, including: Black Sash, Women for Peaceful Change 
Now, Conscientious Objectors Support. Group, Action Group Against Apartheid, 
Diakonia, Catholic Justice and Reconciliation Commission, Anglican Justice 
and Reconciliation Committee, International Fellowship of Reconciliation.

5. What does the Campaign consist of?

5.1. An article in AT EASE.
5.2. Letters to all major nespapers and magazines (Fair Lady, Scope, 

Your Family, Frontline etc.).
5.3. Elementary research as to which shops sell war toys, and what the 

the most popular lines are.
5.4. Delegations to manangement of shops selling war toys to ask them 

to withdraw the toys, or at least display them less prominently.
5.5. Media: pamphlets, stickers, posters, badges, t-shirts, Christmas 

cards (see Appendix B for examples).
5.5.1. One of the stickers will be small enough to stick on 

toys in the shops.
5.5.2. Participants in the pamphleteering to dress up 

creatively e.g. . as Santa Claus, an animal, a 
Disneyland character etc.

5.6. Sandwich-boarding with the posters.
5.7. Alternative peace-oriented children’s colouring-in book.
5.8. Flea-market stall selling peace toys, AWT Campaign media and 

general ECC media.

6. Qamgaign timetable

November W 5: Article ready for AT EASE 
T 11: Letters to magazines posted off
Th 20: Campaign planning meeting
T 25: Distribution of media to part.icipants
W 26 -• F 28: Delegations to shops
S 6: Distribution of pamphlets and stickers inside and

outside shops
Dec M 1 - F 5 : Delegations to shops
S 6 z . Distr ibut.ion of pamphlets and stickers inside and

outside shops
s 7: Stall at the South Plaza Flea -Mar ket
M o — l_l Th 25: Ad hoc distribution of pamphl ets and stickers.



7.1. Ex penditure:
7.1.2
7.1.2
7.1.3
7.1.4
7.1.5
7.1.6
7.1.7

Income:
7.2.1.
7.2.2.
7.2.3.
7.2.4.

Pamphlets (A5, 2000) 
Stickers (1000) 
Posters (Al, 300) 
Badges (50)
Cards (350) 
T-shirts (60)
Sundry art work

Sale of posters 
Sa 1 e of badges
Sale of t-shirts
Sale of cards

R67,20 
R.120,00 
R336,00 
R16,80 
R53,80 

R336,00 
R60,00

R100,00 
R40,00 

R420,00 
R70,00

R989,00

Excess of expenditure over income = R359,00. Thi: 
ECO requests from the Diakonia fund.

R630.00 

is the amount

EiQ§Qacial arrangements

That the above amount be deposited in the Durban ECO bank account.

ANY ENQUIRIES TO BE ADDRESSED TO:
Gary Cullen: 216129 (h), 3045883 (w) 
Richard Steele: 456574 (h) 3015663 (w) 
Sarah Hills: 251922 (h) 3016195 (w)
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Santa’ s on 
ECC h it l is t" "4'

By MARTIN MURPHY, Durban
THE End Conscription Campaign is 
worried about some of the toys Father 
Christmas will be lugging in his red 
sack this year — like guns, grenades, 
uniforms, Casspirs, Buffels ...

The toys are the central focus of a 
I new campaign which has been 

launched by the Durban branch of the 

ECC.
The campaign against war toys, said ^

a representative, is based on the idea ^
that children learn their roles through y-
the games they play. “If they are given *
role models that reflect war or violent ^
action, they can become insensitive to ^
war (and) consider it a natural .

process.
“What kids don't realise is that you ^

v can play a game without suffering its *
i real-life consequences: maiming, y

disfiguring, death, destruction. Such 
concepts are lost in the game."

The campaign is aimed at making 
people aware of some of these issues 
and trying to promote “constructive 
toys ... toys of learning”. It would 
make use of pamphlets, posters and 
stickers. And while it was a regional 
initiative, the ECC hoped it would 
take off nationally.

“It was launched specifically around 
Christmas, a time of good will and 
peace,” said the representative.

| “It is ironic that at this time people 
will give their children the toys of 
war."

The campaign, co-ordinated by an 
ECC sub-com mittee, would be 
ongoing.

Meanwhile, toy stockists m Durban 
said interest in fake military and 
police uniforms had dropped — 
possibly due to stiff prices — but the 
demand for toy guns was higV 
— Concord News Service ^

SUNDAY TRIBUNE, NOVEM BER 23, 1986

TOYS OF WAR
Action Christ just 
brings in the bucks

H O U ST O N : A m annequin  ca lled  A ction Je s u s  is one of 

the  s ta r  a t tra c tio n s  am ong  religious toys w hich in the 

p ast y ear have becom e a m ultim illion d o llar business in 
the S o u th e rn  B ible B elt o f  th e  U nited  S ta te s .

O th ers in the serie s fo r boys include A c tio n  M oses and 

his a rch  enem y P h a ra o h , S tro n g m a n  S am so n  and Deli

lah, and David and G o lia th  com plete  w ith  huge sp ea r and 
tiny shepherd boy’s sling.

“ M a n y  o f  to d a y ’s to y s  sy m b o lis e  e v e ry th in g  th a t  

proves de trim en ta l to  a ch ild ’s  behavioural developm ent,” 

said  Jim  F la n ag a n , executive vice-president o f  W ee W in 

T oys and A ccessories, o f H o u sto n , T e x a s , w hich m akes 
the new C h ris tia n  p lay th ings.

“ O ur toys a re  a n  a lte rn a tiv e  to  th o se .”

About 4 0  percent o f the  to y s sold  in th e  R 3 4  billion 

A m erican m ark e t a re  based  on television c a rto o n  c h a ra c 

ters  asso c ia ted  w ith  “ violence, w itch c raft, so rc e ry , occul

tism , dem ons, m agic an d  m ind co n tro l” .

F or g irls and sm aller boys th e re  is an  a r ra y  o f  soft 

toys, w hich have nam es like H oly C ow , M e rc y  M ouse. 

S a n c t i f ie d  S k u n k , T r u t h f u l  T e d d y  a n d  B o rn  A g a in  
Bunny.

M o st have a label s titc h e d  to  th e ir ch e sts  giving notice  

o f  the  scr ip tu ra l p assa g e  in w hich th e ir  p a r tic u la r  v irtue 

is tre a te d . G u ard ian  A ngel B ear also  has sh iny  w hite 
w ings o f “ opalescent s a tin ” .

W ee W in has been a n  enorm ous success. In its  first 

y ea r A ction Jesu s  and  com pany  b ro u g h t in m ore than  S I 
m illion in sales.

< . . or religion 
they’re all there

□  T R Y IN G  T O  B E  R A M B O : Y o u n g  A le x a n d e r  K m .n #  lo ts  it bo k n o w n  w h a t ho  w o u ld  l ik e  fo r 
C h n a lm « i Pic Morns Beodv________

By M a rtin  M u rp h y

THE man is fat and bearded, he dresses 
in red and carries in a big bag guns, 
grenades, daggers and even Casspirs 
and Buffels.

His name is Father Christmas — and 
the arsenals he gives to excited children 
every year come along with other 
harmless toys.

Harmless?
The Durban branch of the End Con

scription Campaign doesn’t think so, 
and plans, through a new awareness 
campaign, to focus on the possible psy
chological effects of “war toys’’ on chil
dren.

An ECC spokesman said the cam
paign was “based on the idea that chil
dren learn their role models through 
the games they play”.

jn London the swing 
is to kinky underwear

By Garner Thomson, Foreign Service
L O N D O N : “ C reative g iftin g ”  is w hat th e  A m ericans caU 

C h ris tm a s  shopping. In L ondon, th is  y ea r, it’s m ore o f an 

ad v en tu re  in to  the realm s o f the sexy , k inky  o r dow nright 
b iza rre .

All in the best s p irit o f  fun, o f course —  but still 

g u a ra n te e d  to  ra ise  an eyebrow , as well as a laugh.

A t th e  m o re  re s p e c ta b le  en d  o f  th e  s c a le , th ough  

still odd enough to qualify , a re  T he L a s t D eta il’s  black 

fu n e ral lilies, and its  J a m e s  D ean d ea th m a sk . T h is  is the 

sam e shop  th a t  once offered  a th ird -lifesize  scu lp tu re  o f 

M ick  J a g g e r , w ith every fam ous ripp le and bulge a c c u ra 

tely re p roduced  for the ap p recia tio n  o f the tru e  fan.

B rats , ju s t along the K ing’s R oad — w here the S loane 

R an g ers  go to  buy tb eir o b ligatory  F ilo fa x  address books 

( R 2 7 6 ,  in lea th e r) — is also  o ffering  black  and gold bro

c a d e  b o x e r  s h o rts  fo r m en and  “ M a d a m  C y n ”  orgy 

m a s k s , in  b la c k  f e a th e r s ,  s e q u in s  an d  d ia m a n te  fo r 
w om en.

Q uasim odo  (th e  boutique favoured by M andy  S m ith, 

w ho has built a  n ourish ing  c a re e r on having been the 

1 5 -y ea r-o ld  nym phette  o f  an  ageing R olling S tonei treads 

the n arro w  line betw een C helsea high sty le  and Soho 

low life . T h is  y e a r  it fe a tu re s  b lac k  la te x  c a ts u its ,  

ze b ra  sk in  c o rse ts , a sk in -tig h t b lac k  rubber and net 

mini evening dress, and fluorescent kn ick ers th a t glow in 
the d ark .

F o r ja d e d  S lo a n e  R a n g e re tte s , th e re  is  th e  e x c ru 

ciatingly expensive but endlessly in trigu ing  toyshop. T iger 

T ig er. F o r C h ristm a s it has life-size land  incredibly life
like) s tu ffe d  toy lions, and the C helsea version of the 

B a rb ie  D oll — T ru m p e rv  T o v s ’ s tu ffe d  cuddlv  punk 
dolls.

M ove to  
stop
w ar gam es

"If they are given role models that 
reflect war or violent transaction, they 
can become insensitive to war (and) 
consider it a natural process.’’ he said.

"What kids don’t realise is that you 
can play a game without its real-life 
consequences — maiming, disfiguring, 
death, destruction. These concepts are 
lost in the game.

“If the games children play are taken 
on role models of parents, surely it is up 
to parents to change the models.

‘Surely they want their 
children to get them to 
be more creative.’’

The campaign against 
“war toys” was aimed at 

creating an awareness of 
these issues and would be 
conducted with the aid of 
stickers, pamphlets and 
posters.

The ECC spokesman 
said that in conjunction 
with this, the ECC would 
attempt to promote “con
structive toys .. .  toys of 
learning”.

He said Swedish and 
German restrictions on 
‘war toys” and the ad
vertising of them were 
the result of “years of 
campaigning and aware- 
ness-creation'.

In Durban a number of 
toy d ep artm en ts  and 
store managers have in
dicated the demand for 
replica guns is as high as 
ever.

The toy departm ent 
manager at a large city 
store said: 'If you were
to lis t toys on a hit 
parade', guns would be 
number one.”
— Concord Xetvs



Will Father Xmas put
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guns in 's stocking?
E C C  i s  t o  r u n  a n  
a w a r e n e s s  c a m p a i g n  
h ig h l ig h t i n g  the p s y 
c h o lo g ica l  costs of w ar  
toys.
A  sub-comm ittee of the 
D u r b a n  E C C  h a s  been  
re sea rchin g  the im pact  
of w a r  t o y s  on c h i l d  
p s c h o l o g y  a n d  p l a n s  
a re  b e in g  fo r m u la t e d  
for a public ity  d rive  to 
p r o m o t e  a g r e a t e r  
a w a r e n e s s  a m o n g s t  
p a r e n t s  o v e r  t h e  
C h r i s t m a s  s h o p p i n g  
period.

C a m o u f la g e  p l a s t i c  
casspirs, polished metal 
rifle  re p lic a s , m ate ria l 
b e lts  of p la y  b u lle t s , 
kn iv e s, g re n a d e s , h e l
mets, swords ... these are 
the "toys" so iro n ic a lly  
displayed to invite ch il
dren to celebrate Christ
mas, the time of goodw ill 
and peace.
It is  n o t s u r p r i s i n g  
toyshops choose to stock 
these w ar toys in a so ci
ety increasingly pervad
ed by m il it a r is m  a n d  
aggressive response.
The role of the m ilitary in 
our society provides the 

1 models for toy imitation, 
backed up by m edia re
flection and dram atic in
t e r p r e t a t io n  in  f i lm ,  
t e le v is io n  a n d  e v e n  
comics.
With this constant visual 
bombardment, it is lo g i
cal that children w ill d e
mand such toys. 
A lth o u g h  it is u n lik e ly  
w a r toys m ake peo p le  
a g g re ss iv e , they m ake 
c h i ld r e n ,  o u r  fu t u r e  
adults, less sensitive to 
the suffering  of others 
and more w illing to a c 
cept w ar as a natural, a l 
beit undesirable, w ay of 
solving problem s.

C h ild re n  le a rn  through 
play. Intellectual growth

is linked to their opportu
nity to interact with and 
influence p h ysica lly  the 
environm ent of peo p le  
a n d  th in g s. T h e re fo re , 
gam es that a llow  enact- 
m e n t  o f  b a t t le  a n d  
s la u g h t e r  w ith o u t the 
r e a l- lif e  co n seq u en ces, 
so cia lise  children into the 
belief that such activities 
are  naturally part of the 
social process.
Torture kits are not seen 
as necessary to explore 
m ethods o f torture, of 
disfiguring and maiming 
someone, as the normal 
e x p e r ie n c e  o f p a in  is 
se lf-exp la n ato ry. Th ere
fore, these kits are not 
sold in toyshops.
The same, unfortunately, 
does not hold for the oth
er violent role models, as 
these are practices that 
society has come to a c- 
c e p t  a n d ,  i n d e e d ,

promote.
T h e  c o n c e r n , th e n , is  
whether these early a c 
tivities and the toys used 
in them w ill colour adult 
attitudes —  enemies will 
b e c o m e  " re a d y -m a d e "  
and so too the solutions. 
Y ears of cam p aigning in 
S w e d e n  a n d  G e r m a n  
h a v e  b ro u g h t b a n s on 
w ar toys and restrictions 
on advertising.
And a recent resolution 
in the European P a rlia 
ment c a lls  on m em ber 
states to limit the adver
tising of these toys and 
e n co u ra g e s a p ro g re s 
s ive  re d u ctio n  in th e ir 
m an ufacture, and their 
re p la c e m e n t with c o n 
structive, creative toys. 
Th is illustrates the con
sciousness raised among 
a d u lts , the co n su m e rs, 
about the possible effects 
w ar toys might have on

their children.
A s a d u lts , w e a re  r e 
sponsible for building a l
ternative communities in 
which we ourselves do 
not use guns and bombs  
to settle disputes, or any 
violent action to prove a 
point.

A d u lts  can  re d u ce  the 
a vailab ility  of w ar toys 
merely by realising this 
and creating alternative 
role models for peaceful 
behaviour.

There is a need for South 
A frican consumers to be
co m e  m o re  a w a r e  o f 
these issues. But, instead 
of talking of banning w ar 
toys, why not prom ote 
toys that a re  d e sig n e d  
for co-operative use and  
that are sheer joy to use. 
W hy not promote peace 
toys?
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